

Information gathered from the Survey held on the High Street in June 2022
By Roger Tym, consultant to SPC’s Traffic Parking Working Group
1) There can be little doubt that Stockbridge is a bustling place during the day and attracts many visitors.  There may be some differing opinions as to whether this is desirable, but the fact remains that residential property values here are at a premium, and the town/village is a much sought-after location.  Most of the day-to- day facilities and services needed to create good living conditions and sustain life are here, all within this small urban settlement surrounded by glorious rural Hampshire.

2) There is keen competition to establish small businesses in the High Street, but not from the major national retailers.  Nearly all businesses are unique to Stockbridge, are owned by locals and provide employment for many local people.  The businesses range from solicitors, to shops, to restaurants and hotels, a Persian carpet specialist of international renown and a bookshop, a specialist whisky emporium and two fishing equipment enterprises, a gallery and a picture framer as well as several gift shops.  The services range from dentists and opticians to the surgery, three churches, a Town Hall providing day by day outlets for other local enterprises and including the very popular market and cinema, and on special occasions the now internationally renowned Stockbridge Music.

3) Visitors to Stockbridge come from far and wide and are joined by residents within the town itself and nearby villages, to take advantage of the services and facilities which the town and the surrounding area provides.  To understand better what these characteristics are and how the economy of the town functions and what it depends upon, the Parish Council conducted a survey of those who were in the High Street during the daytime hours to try to establish some factual, rather than anecdotal understanding of what the real life, or more particularly, the economy of Stockbridge is and upon what it depends.

4) The survey was conducted on four days: Wednesday, Thursday, Saturday and Sunday, the 15th, 16th 18th and 19th of June 2022.  The questionnaire is reproduced at the end of this report, together with the instructions given to the interviewers.  The basic results are also shown in the table at the end of this document.  The survey was conducted by a variety of interviewers asking the ‘next person to come along’ to provide responses, whether they were Stockbridge residents known to the interviewer or total strangers.  In this way, the survey was randomised and unbiased.

5) Wednesday and Thursday were chosen because it was believed there would be fewer occasional visitors and a higher proportion of more regular local visitors.  Saturday and Sunday were chosen to capture the less frequent visitor.  The questions were mostly seeking factual answers, rather than perceptions or opinions.

6) The total number interviewed was 639, 183 on the Wednesday, 206 on the Thursday, 163 on the Saturday and 87 on the (very hot) Sunday.  To a degree, the differing numbers may have been influenced by the weather, the number of people in the High Street and the ability of the interviewer to continue to work in high temperatures.

7) Despite the efforts of the interviewers, not every person interviewed answered every single question, or the answer was not recorded.  The total numbers of some answers, therefore, do not total the number of interviews (639).  This discrepancy occurred randomly, i.e. was discovered after the survey was complete.  The reasons may have varied and often may have been the result of simply uncompleted interview forms.  But there was no prior or subsequent manipulation of the responses to suit a particular desired outcome; the survey sheets are available for inspection should any party wish to see them and if so should contact the Clerk to the Parish Council. In some cases, such as the answers to the question ‘Did you find parking easy, etc.,’ (549, the responses came only from those who had come by car (533), a discrepancy between the two figures of less than 3%.  The survey was not perfect in every detail, but the answers it provides are robust and reliable.

8) Of this total interviewed. 60 (10%) came from Stockbridge, 80 (13%) from local villages, and 491 (77%) from outside the area. ‘Outside the area’ was defined as anywhere, including abroad, other than Stockbridge, Houghton, Kings Somborne, Leckford and Longstock.  Apart from foreign visitors, the range of origin was largely the south east of the UK but some from further afield. Although not asked for their address, many were believed to have come from elsewhere in the Test Valley area, and more from the wider County.   Quite clearly the survey results show a high economic dependency on the attraction of visitors and their spending power.  

9) The preponderance of numbers of those who come from outside the immediate area suggests that many of the wide range of services and facilities, examples of which are given later could not be supported by the residents’ and local villages’ residents’ spending or participation alone. However, whilst there is only anecdotal evidence, there are instances of visitors to Stockbridge then going on to, say, The Boot in Houghton or The Peat Spade in Longstock, all attracted to the area by  all that Stockbridge and its immediate environs has to offer.

10) The fact that only three of those interviewed had come by public transport highlights the relative inaccessibility of the town to the wider population at large, and that the preponderance of visitors required access to private transport, unlike those living in towns such as Winchester or Andover where public transport is used for a significant proportion of trips to shops, etc., and parking is less easy.  This does not indicate that Stockbridge is in some way an exclusive destination for the wealthy; rather it is a reflection of the (understandable) paucity of public transport in rural areas.

11) When asked what people were doing on that day, 40% or 255 replied that they were shopping; 44% were visiting restaurants, pubs and cafes and of these many were doing both. However, the answers to the question about the purpose of the visit masks the fact that many of those interviewed were doing a variety of things whilst in the town.  The total number of responses to this question is 1094 from only 639 people interviewed, a total of additional ‘purposes’ of 410 or more than two thirds of the total number of those who responded to the survey.  The incidence of respondees signifying that they had done a variety of activities, coupled with a significant proportion who stated they were ‘just browsing’- possibly meaning they had no fixed idea what they intended to do - suggests that for many, a visit to Stockbridge was a visit to a place, a ‘destination’ rather than a trip with a particular purpose, such as shopping for groceries. 
12) Whilst here, some walked the dog and went to the pub whilst others ate lunch in a restaurant and then went shopping and browsing. ‘Where shall we go this weekend?  How about that place Stockbridge?’

13) Many of the retailers sell either or both high value or infrequently purchased items -  malt whiskies; fishing rods, expensive clothing, or paintings for example.   Others sell items the subject of what is known as ‘impulse shopping’ where something catches the eye and though there was never any prior thought of either needing or purchasing such an item, a sale is made. The broad mix of retailers offering both frequently purchased items such as groceries and other food items and the less frequently purchased items together make up the success of the retail economy here.  However, all businesses rely on customers in sufficient numbers and with appropriate spending capacity being able to access what is on offer.

14) 83% of those interviewed had come by car, a finding which is to be expected since 77% came from outside the surrounding area and a further 13 % from local villages.  The rest came either by walking (10%) cycling (2%) or by bus (1%).  80% had parked in the High Street, whilst the remainder were parked elsewhere.  68% who had parked found the parking ‘easy’ whilst a further 17% said it was’ not easy’ and only 14%, I in 7, said that parking had been ‘difficult’ (but they had succeeded, nevertheless). 

15) There may have been then, and every day some would-be visitors who drive here, find difficulty parking, and drive away.  It is impossible to estimate this quantity – the ‘frustrated demand’- but those who do park (and come by other means) sustain an economy that not only produces a whole variety of facilities and services but has induced very considerable long term capital investment in property: the Grosvenor Hotel, The Vine, The Greyhound and many residential properties.  There is thus displayed a considerable degree of confidence and optimism in the future of the town from those who have the choice to invest or not.  Whatever view may be taken of the parking situation here, it has by no means prevented the development of a vibrant and successful economy, with a high degree of investment and competition in both commercial and residential sectors. 

16) A further indication of the characteristics of those who come to the town or are resident is given by the answers to the question  ’How often do you visit?’  Of the 570 who answered the question, 32% said ‘every week’, whilst 21% said every month and 47% ‘other’  ‘Other’ wasn’t explored further but does indicate that infrequent visits form a large part of the pattern and the source of business, and in turn reinforces the finding that Stockbridge is a visitor centre as well as a local shopping centre for residents and those who live in the local villages.

17) When asked how long they intended to stay (not had stayed because many were interviewed, say, in the morning when they may only just have arrived) 55% of respondents stated that they would expect to stay for two hours or more and a small proportion 5% intended to stay overnight.  Given that 240 38% indicated that they were ‘just browsing’ probably indicates that they were in the town for a relatively indeterminate time – they had come for a visit and were here for a whole variety of purposes depending on the opportunities that present themselves; they had come ‘for a day out’.

18) CONCLUSION  All the evidence gleaned from the survey testifies to the fact that present day Stockbridge has a very wide catchment area for visitors and for its businesses alike which sustains the vibrancy of the economy.  For a whole variety of reasons, it has a strong appeal to those who wish to live here, and premium prices are paid for residential properties.  In short, it is a highly sought-after destination for visitors and an attractive place to live.  But above all, its economy is in robust health; shops are said to report a high degree of satisfaction with their business and there is keen competition for premises.  The economy is sustained in part by the local population, but more by outsiders attracted by what the town has to offer who come here and spend.  They in turn create the opportunities for long term investment that will sustain the economy and the attraction for many years to come.  But like many town centres it is a fragile economy, built on the belief that its present state will not suffer any form of impediment to its attraction.  There is quite clearly a happy equilibrium between the number of parking spaces available and the number of spenders, for example, and the health of the economy. Complaints are sometimes vocalised, but when they were asked, most visitors and others seeking parking spaces in the town admitted that they had little if any difficulty.   In short, the salient conclusion and message of the results of this survey are summed up in the mandate: ‘Leave well alone!’  After all, only one person said they wouldn’t come again!

19) RETROSPECTIVE.  There may be, and probably are some residents or those living in the local villages that would have a different Stockbridge, one that would allow them to park easily every visit right outside the shop they wanted to visit, and to do their usual daily shopping without difficulty.  Their views are to be respected, but the survey results show clearly that they are not in the majority of visitors or even of those who live close by in local villages.  But more importantly a return to what some may think they remember of the quiet, easily accessed Stockbridge is not only a distant memory, but a view of a quite different economic world that no longer exists.  People’s propensity to travel, to seek new experiences and to explore is far greater then forty years ago.  Stockbridge today has grown because the world has changed – more spending power in the population at large, more opportunities to seek new attractions at weekends and for those free during the week, opportunities to venture out for meals and ‘browsing’.  All the new shops, the new restaurants and the expanded variety of ‘experiences’ are as a result of this new wealth in the community at large.  Investment follows opportunity; no-one decided one day that Stockbridge would expand and become what it is today – a ‘destination’ eagerly sought after by visitors from far and wide; Stockbridge today is the result of economic circumstances responding to economic growth.

20) There could be a return to a quieter High Street, with plenty of parking, but this would come at a cost.  Some form of effective deterrent to visitors could achieve this. A ‘Keep Out’ regime.  But the consequences would eventually be an increasing number of empty shops; no more investment in commercial properties; and a slow but inevitable decline in the growth of, or even decline from the current level of residential property values.  In short, to the rest of the world, Stockbridge would no longer be a destination.  It would take on the look of Andover town centre and countless high streets across the country which never were ‘destinations’ in the Stockbridge sense, but relied on the local population and its spending, now with less money to spend and a retail economy facing ever increasing competition from on-line sales.  But you could park every time you wanted outside the Co-op if that’s all you were concerned about.

Roger H Tym BEM MA, Urban Economist
Consultant to Stockbridge Parish Council
Quilichan Consultancy, 
High Street, Stockbridge, Hampshire SO20 6EX
01264 810363  roger_tym@yahoo.co.uk

Stockbridge High Street Survey:  June 2022
Q1:   Where have you come from today                         
Stockbridge		     Local Village 	   			Outside this area
Q2: Is this where you live and if not where do you live?

Q3: Is this your first visit to Stockbridge?
				Yes/No answer
Q4: If not how often do you come to Stockbridge?
	     Every week			     Every month      		    Other		
Q5:  What is the purpose of you visit?  Tick all relevant
	  Shopping		     Café/Restaurant/Pub		Working
	Visiting Friends		Business eg: Dentist, solicitor, estate agent
	 Doctor 		     Just Browsing		Walking  
Q6: Have you come by car?
				Yes/No answer
Q7: If not how did you arrive?
	    Bus			Cycle 		      Walk  		     Other	
Q8: Where have you parked?
	  High Street		    A30 layby between roundabouts     	      Trafalgar Way
Q9: How was finding a space?
	Easy 		      Not easy 		          Difficult
Q10 When did you arrive in Stockbridge

Q11: How long do you intend to stay
		
Q12:  Will you come again?
					



STOCKBRIDGE INTERVIEW SURVEY
JUNE 2022

NOTES FOR VOLUNTEERS WHO ARE INTERVIEWING

1. WHO TO STOP AND ASK?  Please ask the very next person who comes along if they would be kind enough etc.  Please do NOT try to ‘cherry-pick’ anyone – the survey has to be RANDOM, i.e. it is a sample survey of people in the High Street whoever they may be, not chosen.
1. Without being inquisitive, try not to stop anyone who looks younger than say 17 yrs of age.  They are generally not decision makers and would not give useful or reliable answers. 
1. WHAT TO SAY WHEN YOU STOP SOMEONE  When you first stop someone, please do NOT say we are conducting a parking survey.  Please say ‘A survey to help plan for the future of Stockbridge’.  We are of course very interested in the parking issue, but we must not give that impression because it would concentrate minds on a single issue, not the full spread of questions– the survey has to be seen to be seeking entirely factual and neutral answers– no ’hints’ or ‘nudges’ etc!
1. Please stress that we do NOT want any personal details – no details about addresses or contact details, let alone names.
1. Please stick rigidly to these questions and these alone.
1. Q1 ‘local village’ means Longstock, Houghton, Leckford or Kings Somborne ONLY.  Anywhere else goes in the ‘Outside this area’ box.
1. Q.2 If the answer is that they live in Stockbridge or a ‘local village’ please put that into the box.  If neither, please put ‘O/A’  (Outside area)  - NOT the name of the place.
1. Q5  You may need to prompt people with this...’Have you done or are you planning to do anything else (than a single answer).  We are very interested in what are called multiple purpose trips or visits.
1. Q5 If there is some other answer, for example ‘Seeing my granny’ or anything else , and it makes sense, please put it in the ‘browsing’ box.
1. Q8 If they have parked anywhere else than these 3 options please tick the ‘Trafalgar Way’ option.
1. Q.9.  Don’t let them engage you in a long conversation about this (or anything else, including their life history!) – we just want one of the 3 answers, please. 
Roger Tym will happily answer any questions that aren’t answered here; give him a ring on 810363 and he will answer your questions on the zoom meeting on Tuesday evening at 6pm.
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